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Shouting about what we do



Who is the audience?

Industry

BioRefineries,

BioEnergy Companies

Management/
Engineers/Scinetists

Policy Makers Peers

Local, 

National, 

European.

Advisors

NGOs

Professors

Young researchers

Colleagues

Collaborators
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What information do they consume?

Young 
researchers

Social media,
Videos 
Blogs

Scientific Journals

Calls for funding

Podcasts, Social media

Reviewing Journals

News, emails

Reviewing grant 
applications

Editing journals

Developing 
Researchers

Established 
Researchers
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What are the options

● Website

● Newsletter

● Social Media

● Conferences/Workshops

● Publication in national and international scientific and technical journals 
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https://datareportal.com/social-media-users
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Producing Content
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Type of Content

Videos

Events or 
publications

Interviews

Demos 

Opinion or 
technical

Blogs Announcements

Newsletters Podcasts Articles



Ensuring Impact

Relevant

Tailoring the content 
to ensure that it is 
relevnet to target 
audience 

Useful

Ensure that the audiences 
gets a benefit from the 
content

Timely

Producing content 
regularly, but not so 
frequent that 
notifications are 
turned off.

Effective

Make people aware of Wire 
and what it does.

Increase involvement
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Goal of COST Actions
COST Action participants benefit from 

communication with policymakers and the 

opportunity to learn about the latest policy 

developments in the European R&I 

landscape. 

They also build connections with other 

COST Actions working on similar research 

fields and companies to identify common 

ground for future joint activities.
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Shouting about what we do


